WHAT AN
EVENI

LOOKS LIKETO
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Here is a small BEHIND-THE-SCENES look at
the world of small business events.
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Within the world of small business, most events are
done by DO-IT'YOURSELF BUSINESS OWNERS.
In fact, in a recent survey:
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And what do they find
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SPREAD THE WORD!
The ways to promote and market events are evolving.
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g=H]  Spreadsheets are the most-often

D ES , used method for managing events,
followed by phone.

Read our blog to learn even more about this study.

For more valuable info for small businesses,
check out our podcast.
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